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OUR VOICE
THE VOICE OF JOHNS CREEK UNITED METHODIST CHURCH
Focus on the why and the welcome.  Who is your audience? Why should they participate? 
Does everyone reading your text feel included?

USING INCLUSIVE LANGUAGE
Avoid using “us” or “we,” as in “join us,” when possible. Instead use phrases like “come to,” 
even if it requires some improper grammar like, “Can’t wait to see you at...”

Exceptions: Posting “live” during an event or referring to a past event.
YES:   “We’re having a great time at the Eggstravaganza!” Or, “we heard some beautiful 
music from the JCUMC adult choir this morning.”
NO:   “We are inviting you to our Eggstravaganza in April.” Or, “join us for worship this 
morning.”

USING INCLUSIVE IMAGERY
When selecting images to help promote events and ministries, try to include multiple races, 
ages, and genders. This applies to using both stock images and archived images from 
previous events. Inclusive photography showcases who worships at Johns Creek UMC, who 
the church serves, and who is welcome into our ministries and programs.



BRAND GUIDE | THE BASICS

PRIMARY COLOR

LOGO

COLORS

FONTS

SECONDARY COLORS

Worship & 
Church Overall

C=37  M=90  Y=10  K=57

R=107  G=0  B=76

HEX= #6b004c

COMPLEMENTARY COLORS

Care/Support 

C=59 M=12 Y=10 K=17

R=87 G=186 B=190

HEX= #6b004c

Serve
C=13 M=0 Y=10 K=1

R=220 G=252 B=227

HEX= #e5f9f1

Groups
C=59 M=12 Y=10 K=17

R=87 G=186 B=190

HEX= #6b004c

C=54 M=65 Y=22 K=0

R=158 G=135 B=188

HEX= #9e87bc

C=15 M=65 Y=50 K=0

R=201 G=107 B=96

HEX= #c96b60

PRIMARY FONT

PRIMARY LOGO

PERPETUA TITLING MT
A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0

ALTERNATE: PALATINO

RALEWAY
a b c d e f g h i j k l m
n o p q r s t u v w x y z
A B C D E F G H I J K L M
N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0
ALTERNATE: MONTSERRAT

We are not restricted to these 
colors, but materials should 
remain within close proximity 
of the provided color palette 
(see next page), except for the 
external ministries, Preschool and 
Recreation.

The logo should never be 
stretched or altered. Avoid 
placing text and additional 
graphics over or in close 
proximity to the logo. This 
prevents overcrowding.

JOHNS
CREEK
UNITED 
METHODIST
CHURCH



BRAND GUIDE | COLOR PALETTE
MATERIALS SHOULD USE COLORS FROM OUR BRAND’S COLOR 
PALETTE OR WITHIN THE SAME FAMILY.



BRAND GUIDE | LOGO COLORS AND PLACEMENT

LOGO COLOR OPTIONS

LOGO PLACEMENT OPTIONS

STATIONARY/LETTERHEAD OPTIONS

OTHER OPTIONS INCLUDE BLACK AND WHITE. THE LOGO IS ALWAYS ONE COLOR.

11180 Medlock Bridge Road, Johns Creek, GA 30097
www.johnscreekumc.org   |   770-497-8215



AMPERSAND (&)
Avoid using ampersands (&) in general text, 
headings, or subheadings—use “and” instead. 
An ampersand may be used where space is 
tight, or when it’s used cosmetically in a design.

APOSTROPHE (‘) 
Use to signal possession .

Do not use to form the plural of a noun .
Ex: TVs, 1990s 

COMMA (,) 
Use the serial (Oxford) comma before the 
“and” or “or” in lists. 

Ex: We have sports, art, and preschool 
camps this summer.

Use to enclose parenthetical phrases .
Ex: The soccer program at JCUMC, while 
only seasonal, brings many families to 
the church.

Use at the beginning of a quotation that is 
within a sentence.

Ex: John told the followers, “He is the 
way, the truth and the light.” 

ELLIPSIS (...) 
Use to signify eliminated text or to slow the 
reader down.

Do not use a space at start of ellipsis, but 
one space following.

EM-DASHES (—)
Use to set a phrase off from the rest of the 
sentence, not hyphens ( - ) or ( -- ).

EN-DASHES (–) 
Use to separate numbers and dates or 
to demonstrate a range, unless inside a 
paragraph.

Ex:  1999–2000 vs. 1999 to 2000 

May use spaces before and after dashes if 
better cosmetically.

Ex:  Stop by from 9 a.m. – 2 p.m.

PARENTHESIS
Place the period outside the closing 
parenthesis, unless the parenthetical is a 
full sentence then the period goes inside 
the closing parenthesis.

Ex:  The group meets in Holy Grounds 
Café (second floor). 
Ex:  Please make every effort to fulfill 
your pledge by the end of December. 
(The church is organized on a January to 
December fiscal year.)

Do not use to repeat a cardinal number 
after it occurs in text, except in legal 
documents.

Ex:  The church has six (6) doors.

PERIOD (.) 
When a sentence ends in an abbreviation 
with a period, omit the second period.

Ex:  Mr. Smith attended Emory University, 
where he earned his M.B.A. 

SEMICOLONS (;) 
Use to join two clauses that are so closely 
related that they become one sentence.

Ex:  The team’s presentation was 
successful; the client’s decision was 
unanimous. 

Use to separate a list of items that have 
been punctuated internally with commas. 

Ex:  The property offers executive offices 
with premium fixtures, modern design 
elements and advanced technology; an 
on-site sports facility with an Olympic 
pool, luxurious lockers and private 
training facilities; and numerous retail 
stores, restaurants and tenant services. 
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ABBREVIATIONS AND ACRONYMS 
A ministry name must be spelled out in the text 
before changing to the abbreviation.

Ex:  Come the the United Methodist Men’s 
Picnic. The UMM are preparing some 
delicious barbecue.

Avoid abbreviating any words that the audience 
won’t understand immediately. For common 
abbreviations, include a period.

Ex:  Rev. Lori Osborn wrote a memo for Mrs. 
Spradling, reminding her to sign in parents.

Spell out states in body copy but abbreviate in 
tables, charts, and small spaces.

Ex:  I moved from Dallas, Texas and now 
attend Johns Creek United Methodist 
Church

May use the word percent or % in body text. 

Spell out all words in an address,except the 
state. May abbreviate when space is limited.

Ex:  11180 Medlock Bridge Road, Johns 
Creek, GA 30094

When referring to the time of the day, use lower 
case and periods.

Ex:  9 p.m.

BULLETS
Capitalize the first word of a bullet .

Only use bullets when you have two or more 
items—if you have one item, rewrite it as a 
sentence in the main copy.

Make sure the first word of each bullet point 
follows the same verb tense as the rest of the 
points .

CAPITALIZATION 
As a general rule, we enforce a “down style” 
in which words are not capitalized unless 
necessary (e.g., proper nouns, titles of works, to 
avoid ambiguity). Therefore, pronouns referring 
to the deity should be lowercased. In addition, 
adjectival forms of capitalized noun forms are 
generally lowercased.

Ex:  biblical, not Biblical
Gospel for the genre (canonical or 
noncanonical), gospel for the message
kingdom of God, not Kingdom of God
Masoretic Text (a title), but masoretic 
editing
the Messiah, but a messiah
psalm(s), but Ps 1 and Pss 1–2
Septuagint, but septuagintal
temple, not Temple

Capitalize words like building, office or room 
when they are part of the proper title (e.g. Room 
200, the Agape Room, Family Life Center). 

DATES 
Unless space is limited, use the full month, day 
and year. 

Ex:  December 9, 2019

PARAGRAPH STYLE 
WEBSITE: Use modified block style; do not 
indent first line of the paragraph.

DOCUMENTS/LETTERS: May indent first line of 
the paragraph. 

Separate paragraphs with one empty line.
 
SPACING 
Use one space after commas and colons. 

Use one space after periods, question marks 
and exclamation points. 

Do not use spaces before or after a backslash. 
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NAMES 
Write out the professional’s full name the first 
time, then use the appropriate prefix and last 
name.

Ex:  Rev. Dr. Charley Reeb is the Senior 
Pastor. Rev. Rushing joined Johns Creek 
United Methodist Church in 2018.

NUMBERS
Use a colon (:) rather than a period (.) or a 
comma (,) to separate chapter and verse
numbers (e.g., Psalm 1:24).

Use the appropriate biblical book abbreviation 
whenever a book name is followed by a 
chapter number or a chapter:verse reference 
(e.g., Genesis; Gen 1; Gen 1:24). If a biblical book 
begins with a numeral, spell out that numeral 
at the beginning of a sentence (e.g., First 
Esdras).

Spell out numbers one through nine. 

Use numerals for numbers 10 and higher, 
but spell out numbers at the beginning of a 
sentence.

Ex:  Twenty members came to the first 
meeting, though we were expecting 15. 

Use numerals for all numbers in tables. 

Do not use parentheses for phone numbers, 
instead use dashes.

Ex:  770-497-8215 

Hyphenate descriptive numeric phrases. 
Ex:  three-mile radius, 100-unit building 

Spell out fractions. 
Ex:  One-tenth of the tenants 

Spell out ordinals. 
Ex:  First quarter, third year 

Write negative numbers using parenthesis.
Ex:  (134,556) 
 

Use combination of numerals and words when 
representing large monetary amounts.

YES: $3 million
NO: $3,000,000 

Numbers (except years) with four or more 
numerals require a comma 

Ex:  1,500 

Time format: 9 a.m. - 2 p.m. 

unless it’s not on the hour, then used the 
format 9:00 a.m. - 10:30 a.m.

TENSES
Make sure tenses always agree, both within a 
sentence and throughout a document.

Regardless of which person you choose, 
be consistent throughout the sentence and 
document.

COMMON MISTAKES

ALTOGETHER VS ALL TOGETHER 
Altogether = totally or wholly 
All together = everybody together 

BESIDE VS BESIDES 
Beside = next to 
Besides = in addition to 

COME TO VS COME AND 
In formal writing use come to instead of the 
colloquial come and. 

COMPLIMENT VS COMPLEMENT 
Compliment = to express praise 
Complement = to complete or make perfect. 
Add to or enhance. 

ENSURE VS INSURE 
Ensure = to make certain or guarantee  (or a 
nutritious beverage)
Insure = to issue or procure insurance on 

EXCEPT VS ACCEPT 
Except = exclude 
Accept = receive 

EFFECT VS AFFECT 
Effect

VERB: To bring about cause to happen, 
accomplish—The new accounting system 
effected the transition to electronic payroll. 
NOUN: A result, influence or action—The 
effect of the air-conditioning malfunction 
was immediate. 

Affect
VERB: To have an effect on, to influence, 
to move or stir emotions--Specific client 
requirements will affect the delivery of 
these services. 
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ADVERTISING AN EVENT
I’M PLANNING A LARGE CHURCH-WIDE OR COMMUNITY EVENT
Schedule a meeting with Communications Director or complete the form at this link: 
www.johnscreekumc.org/advertise-your-event

I WANT TO CREATE AND PRINT MY OWN MATERIAL
If you or a volunteer prefer to provide/print your own graphics, it must be approved 
by the communications office before being distributed. This enables the staff 
to remain informed of every event that is going on at the church. When our staff is 
informed, your event can thrive. Please e-mail Communications Director regarding 
your graphics and communications plan. You are responsible for removing any 
communications material (flyers, brochures, signs) that you put up.

I JUST WANT TO SHARE 
WHAT MY MINISTRY HAS 
ACCOMPLISHED
Communications isn’t only focused on 
promoting events. We also want to share 
the impact that our ministries are having 
on our church and community. Did your 
ministry or small group recently deliver 
cookies to the fire stations, collect money 
for an organization, or see an increase in 
participation? We want to share that with 
everyone through social media and our 
website so your ministry can continue to 
grow! Please send celebrations to our 
Communications Director or to one of our 
pastors.

HOW DO I GET MY EVENT APPROVED?
Before an event can be advertised, it must be approved by the clergy and the G3 
committee. Please contact one of our pastors to begin planning the logistics of your 
event.

I WANT TO HELP WITH CHURCH COMMUNICATIONS
We are always looking for creative volunteers in the communications department. If 
you have an interest in photography, video, editing, creative brainstorming, or material 
distribution please look over our list of Communications Opportunities on the Serve 
page.



COMMUNICATIONS CONTACTS

Communications and Advertising
Ansley Brackin 
abrackin@johnscreekumc.org

Room/Space Reservations
Please also fill out our Room Reservation 
Form located on the Events page

Dawn Keller
dkeller@johnscreekumc.org

Order of Worship 
Announcements/Inserts
Andy Reed
areed@johnscreekumc.org   

Bridge at the Creek (E-mail 
Newsletter) 
Ansley Brackin
abrackin@johnscreekumc.org



11180 Medlock Bridge Road, Johns Creek, GA 30097
www.johnscreekumc.org   |   770-497-8215

ANSLEY BRACKIN
DIRECTOR OF COMMUNICATIONS 

AND CHURCH MEDIA

abrackin@johnscreekumc.org

770-497-8215 ext. 1224


